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Local Organization
Sparks Global Action

By Kenya McCullum

Since 2004, the San Francisco-based
organization Spark has been helping young
professionals — who range in age from 25 to 45
years old — ignite their interest and dedication
to the plight of women and girls around the
world, while building a community of people
who do are interested in doing good works.

President and co-founder
Kathleen Kelly believes that
Spark is the perfect opportu-
nity for busy, young profes-
sionals to become involved in
worthy causes. Because many
young professionals are busy
building their careers and
lives, Spark allows members
to be engaged in philanthropic
work than can easily fit into
their hectic schedules — an
opportunity that Kelly said
has been difficult for many of
them to find.

“A lot of us were coming out
of school and starting to work
in the professional world,
realizing that there weren’t
a lot of opportunities for
young people to be engaged in
meaningful ways,” she said.

“We founded Spark as a way
to engage young professionals
in global women’s issues and
to really create community
around the idea of giving back
through phitanthropy. It re-
ally gives young people an op-
tion to be able to have hands-
on volunteering opportunities
for our grantees here, and to
collaborate in a lot of differ-
ent, more unigque ways.”
Among some of the causes
that Spark has been involved
with include the Campaign
for Female Education, a group
that is dedicated to sending
African girls to scheol; Girls
on the Run, which supports
athletic training programs for
young girls; Qasis for Girls,
which provides tutoring for

underprivileged students; and
Circulo de Vida, which sup-
parts Bay Area women living
with breast cancer.

Spark chooses its grant-
ees based on the stories of
human drama behind them.
Kelly said that when a story
has both local and global
ramifications, and expresses
the importance of female
empowerment, it is a good
example of cause that Spark
is interested in putting its
support behind.

“What we really look
for are gtories that we can
tetl, because it’s the stories
of these women who are
empowering themselves
in their communities that
really touch people, engage
people in the giving process,
and make it a really holis-
tic experience,” said Kelly.
“Members learn about the
grantee's story, they under-
stand whére the money is

' going, and their heart is re-

aly in the giving process—
instead of an anonymous
donation to a large non-prof-
it organization where they
don't know if the money

is going to administrative
funds or to what.”

In addition to the stories
behind the causes Spark
supports, another feature
that makes the organiza-
tion unigue and successful

is its model for supporting
these causes, which includes
community building, which
provides an opportunity for
ediication andwvolunteer-

ism around women’s issues;
political advocacy through
supporting policy initiatives
globally and locally; and grant
making, giving the organiza-
tion the capacity to make a
positive social change in com-
munities by providing funds
to a worthy caunse.

Because of these unique
qualities, Spark has become
a perfect fit for young profes-
sionals who want to make a
difference in the global com-
munity and the organization
has attracted a network of
over 2,500 people who work
in diverse backgrounds from
non-profit organizations to
financial services companies
to the legal community. Al-
though Spark sponsors events
that have a networking ele-
ment to them, members enjoy
that they are truly making
contributions that improve
the lives of women and girls
around the world.

“1 think sometimes some
organizations will have
an event and it will just be
the party aspect of it, so
we always kind of focus on
making sure that the event
is focused on sponsoring one
specific organization so that

people know, ‘I'm going to
attend this event and the fee
that they're charging at the
door is going partially to this
group of women,’ said Nancy
Reyes, Spark’s membership
coordinator. “So there’s a
closer connection between
what you're doing and where
it's going.”

But even though Spark’s
mission is a serious one, mem-
bers also find it appealing that
the organization’s events — in
addition to being worthwhile
— are also fun.

“Spark is really fun. You're
going to meet great people and
you’re going to be spending
the limited time you haveasa
young professional in a really
meaningful way,” said Execu-
tive Director Shannon Farley.
“You can go to the movies, or
in ene night at one event send
nine girls to school in Zim-
bhabwe, while you're meeting
incredible people and having
a lot of fun while you're doing
it.”

Upcoming Spark events
include the Black and Pink
Ball, which will be held at the
Julia Morgan Baliroom on
October 12. For more informa-
tion about Spark, go to
www.sparksforg. &

Kenya McCullum is a freelance
writer whose work can be found
at www.km-com.com.




